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The Canadian Journal of General Internal Medicine (CJGIM) 
is the official publication of the Canadian Society of Internal 
Medicine (CSIM), and as such, represents a very important 
publication in the area of internal medicine in Canada. The 
journal has a well respected editorial board and provides the 
latest information to this important target group. With a mix of 
clinical and scientific articles, CJGIM provides the highest 
level of content to a very important Internal Medicine market. 

The journal is circulated to all members of the CSIM as well as 
specialists with an interest in Internal Medicine (Nephrologists, 
Infectious Disease, Endocrinologists, Cardiologists, etc).  By 
utilizing the Canadian Journal of General Internal Medicine in 
your marketing plan, you effectively and efficiently reach        
this preeminent group of physicians specializing in internal        
medicine and its subspecialties.

The Canadian Society of Internal 
Medicine, in partnership with Andrew 
John Publishing, recently completed 
a readership study of the official 
society journal, the Canadian Journal 
of General Internal Medicine. The 
purpose of the survey was twofold. 
First, both groups wanted to ensure 
that they style, format and content of 
the journal are what the readership 
want. The readership was also asked 
to suggest additional areas of interest 
for future articles. The second 
purpose was to get a better idea of 
the types of cases with which the 
readership is most active.

Demographics/Circulation Total - 3000
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