
Allied Hearing Health Magazine (AHHM) is the newest addition to 
the Andrew John Publishing line of hearing health publications. 

When viewing the landscape of not-for-profit hearing health 
organizations across Canada, it became apparent; despite these 
groups having targeted messages to specific audiences, many of 
these associations and societies had a lot of the same interests and 
overall ideals. Allied Hearing Health Magazine brings these various 
groups together, providing a broad range of articles and 
information of interest to the membership of these different 
organizations. Allied Hearing Health Magazine will be sent to some 
of Canada's foremost consumer hearing health advocacy groups. 
These groups include;

• Deaf and Hard of Hearing Society

• Canadian Association of Educators of the Deaf 
and Hard of Hearing

• Communicaid for Hearing Impaired Persons

• Canadian Hard of Hearing Association

• The Hearing Foundation of Canada

Published 6 times per year, Allied Hearing Health Magazine will be 
sent to more than 5,000 readers and professionals within the 
Hearing Health field in Canada.

         Follow us on Twitter @AHH_Magazine

Visit our website http://www.andrewjohnpublishing.com/ahh.html
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Full Colour

2014 Allied Hearing Health Magazine Closing Dates
Editorial Material
Due/Ad Closing           Ad Material Due           Online

Contact Information
FOR ARTICLE SUBMISSION:
Scott Bryant
Managing Editor
scott.bryant@andrewjohnpublishing.com

FOR ADVERTISING INQUIRIES:
Brenda Robinson
Sales and Circulation Coordinator
905-628-4309
brobinson@andrewjohnpublishing.com

SEND AD MATERIALS TO:
Andrew John Publishing Inc.
Attn: Brenda Robinson
115 King Street West, Suite 220
Dundas, ON  L9H 1V1
905-628-4309  |  877-245-4080
866-849-1266 FAX
Brobinson@andrewjohnpublishing.com 

Ad Submission

Electronic files only. 
Ads should be in Adobe Photoshop, Illustrator, QuarkXPress or InDesign.
Provide all fonts and support files (e.g., scans). 
Ads should be supplied to correct size (see above).
Use the PDF/X1 setting Adobe Acrobat 6.0 +up. Images in files should be
CMYK, no compression applied and 300 dpi resolution in final size. Text only ads
should be 900-1200 dpi.
Email, Internet or FTP transfer, FTP instructions available on request.
Ad production/design, if required, is available, and is billed in addition to
advertising rates.

Andrew John Publishing Inc. (AJPI) is not 
responsible for any errors in electronic files 
supplied by the client. Similarly, AJPI accepts no 
responsibility for poor reproductions as a result 
of client-supplied materials. The advertiser and
the advertising agency assume full liability for 
all advertising submitted, printed, or published. 
Ads not received on deadline may not be run. If 
not published, advertisers will be charged a 
50% space-holding fee.
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Full Page Ad

1/2 Page Ad

1/3 Page Ad

1/4 Page Ad

$950

$750

$500

$300

Issue 1

Issue 2

Issue 3

Issue 4

Issue 5

Issue 6

Dec 16, 2013

Feb 24, 2014

Apr 24, 2014

Jun 27, 2014

Aug 22, 2014

Oct 23, 2014

Jan 17, 2014

Mar 14, 2014

May 16, 2014

July 17, 2014

Sept 12, 2014

Nov 14, 2014

Jan 24, 2014

Mar 21, 2014

May 23, 2014

Jul 24, 2014

Sep 19, 2014

Nov 21, 2014

Ad Dimensions (width x height)

Full Page Ad
Trim: 8.125” x 10.75”

1/2 Vertical Ad
3.375” x 9.75”

1/2 Horizontal Ad
7.125” x 4.75”

1/2 Island Ad
4.675” x 7”

1/3 Vertical Ad
2.25” x 9.75”

1/3 Square Ad
4.675” x 4.75”

1/4 Vertical Ad
3.375” x 4.75”

1/6 Vertical Ad
2.25” x 4.75”

Advertising Terms


